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Tém tat

Dé tai duoc thuc hién nham xac dinh cac nhan td anh hudng dén hanh vi st dung thi
nylon siéu thi. Két qua cho thay: thai do, kién thirc va kha nang tu kiém soat ciia nhém mau
& murc kha cao. Yéu t6 chi phi loi ich c6 nhiéu anh huéng quan trong, va no tiém an nhiéu
nguy co c6 thé trd thanh rao can 16n ddi v6i hanh vi. Yéu t6 chuin muyc cho thiy tim 1y dam
dong c6 thé mang dén nhiéu anh hudong. Yéu t6 diéu kién can thiét 13 tai tai st dung, hién
tai dang 1 rao can rat 1on ctia hanh vi can dugc wu tién giai quyét. Két qua phan tich nhan
t6 EFA giup tim duoc 4 nhan t tir 15 bién quan sat: (F1) gia tri m&i nhan dugc, (F2) rao can
trong thai do, kién thirc, (F3) Pong luc thuc day hanh vi lién quan thai do kién thic va chi
phi phai tra, (F4) Gia tri st dung hién tai cua ti nylon siéu thi. Cudi cung, dua trén két qua
nghién ctru, dé xudt cac bién phap so bd nham nang cao kha ning thuc hién hanh vi tir chéi
st dung ti nylon siéu thi.

Tur khoéa: tdi nylon siéu thi, hanh vi trach nhiém méi truong, yéu t6 anh hudng.
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Abstract

This thesis is to determine the factors affecting the behavior of using supermarket
plastic bags. Results of influential factors on PEBs indicated that: (1) Attitude, Knowledge
and Internal control of the sample group were quite high; (2) Cost-benefit had many
important effects, and had potential risks to become a major barrier to behavior; (3) crowd
psychology, a part of Norm could have many effects; (4) Contextual factor or reusable bag
was a huge barrier to behavior that should be addressed as a priority. Using factor analysis
had found 4 factors from 15 observed variables: (F1) Newly acquired value, (F2) Barriers in
attitudes and knowledge, (F3) Motivation of behavior involving knowledge, attitude and
cost, (F4) Current use value of supermarket plastic bag. Finally, based on research results,
preliminary measures were proposed to improve the possibility of refusing supermarket
plastic bags.
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