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Tém tit

Cong nghiép thuc pham - giai khat phat trién rat manh mé ¢ Viét Nam, noi ma ti 18
xam nhap thi trudong cia nganh cong nghi¢p nay la 4,50% vao ndm 2017. Khao sat kinh
nghiém ngudi dung, khong nhitng 13 mot trong nhitng cong viéc quan trong dé phat trién
thwong mai ngoai tuyén dén tryc tuyén, ma con 1a mot trong nhimg nhu cau chinh cia cac
cong ty thue pham - giai khat. Phat hién va nhan dang logo 1a mot phuong phéap don gian, tu
nhién nhung day tiém ning béi 1& logo chinh 1a thir gitip xac dinh timg nhan hiéu riéng biét.
Chung t6i dé xuat mot cai tién cho phwong phap Flann, ké thira phuong phap ldy mau théng
nhat va phuong phap phat hién diém ndi bat. Bang viéc 4p dung cai tién nay, cac cong ty co
thé phat hién va nhan dang logo cua ho tir cdc trang mang xa hoi nhu Facebook, Instagram...
va phan loai ching dua trén vi tri cua logo trong anh, dé tir d6 thu thap dugc y kién cua
khach hang. Thuc nghiém cho thay rang do chinh xac ting 5,00% so v6i phuong phap truyén
thdng ban dau trén mot phan tap dit liéu Flickr27 két hop v6i cac hinh anh ching t6i thu thap

tr cac trang mang xa hdi.

Tur khoa: phat hién vat thé, nhan dién vat thé, Flann, léy mau théng nhét
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Abstract

Food and beverage industry has developed rapidly since in Vietnam, its user
penetration rate was at 4.50% in 2017. Conducting customer experience research, which is
the important work to develop offline-to-online commerce, is one of the main demands of
food and beverage companies. Logo detection and recognition acts as a simple, natural but
potential method since logos are the identity of the brands. The authors propose an
improvement of Flann-based Matcher that inherits from uniform sampling method and
saliency detection. By applying this improvement, companies can detect their logos in
images from social networks like Facebook, Instagram, etc. and classify them based on the
logos’ locations to obtain the customers’ opinions. Finally, the authors experimentally show
that the accuracy increases 5.00% compared to the original method on a subset of Flickr27

dataset combining with images collected from social networks.
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